KARLA STEELE

Chief Marketing Officer
karla@IBOUSA.org
M: (308) 233-4257

Comparable Footprint

At A GLANCE
e Classic Roadside Exposure
o Billboards Your Contrywide Expert
o Shelters

One Call Point of Contact
National Co-op Network
Streamlined Contracting
Cloud Access Photos
Managed Performance
Platform Reporting

o LED Trucks
e Ubiquitous Digital Screens
o Prime Spectaculars
o Gas Pumps
o Elevators
o Malls & Airports
e Coordinated Mobile GeoTargeting



http://www.ibospeedway.org

CLASSIC ROADSIDE EXPOSURE

Countrywide Coverage | Local Expertise

 SUPERIOR
: "3. ) LIGHT | BEER

2o ] 95 e

e
¥

Out-Of-Home Engagement

e C(Classic Roadside Exposure

o Billboards

o Shelters

o LED Trucks
Guaranteed Placement
Classic & Digital
Short Term & Long Term
Best & Effective Displays
Budget Friendly Wide Cast
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Experienced Handlers

Flexible Creative Approval
Local Decision Makers
We Coordinate Printing
We Coordinate Designs
We Coordinate Schedule
We Deliver Reports

We Deliver Photos
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http://www.ibospeedway.org

BEST OF TOP CBSA MARKETS

Exposure Where Your Client Needs It
TOP 50

SPEEDWAY OOH MARKETS

The Speedway has over 10,000 OOH Assets in the top 50 CBSAs*

Denver DMA

Harlingen McAllen
“'36“5 B TS Brownsville DMA



http://www.ibospeedway.org

UBIQUITOUS DIGITAL SCREENS

Places Your Constituent May Appear

9 AM
OFFICE TRAIN STATION

» Airports

* Bars

» Billboards

+ Casual Dining

* Convenience Stores .
» Colleges & Universities '
*» Dispensaries

* DMVs

* Doctor's Offices
» Gas Stations

Out-Of-Home Everywhere

e Digital Screen Targeting
o Audience

e o  Proximity

» Liquor Stores @) Stores & Malls

« Mall

. l\r‘lZvise Thga.ters O Events & Concerts
el o Sports Games

QSR , o Key Points of Interest
» Recreational Locations

- Retail e [ncrease Awareness

echos e Contextually Relevant

* Sports Entertainment
* Street Furniture

» Taxis & Rideshares

* Transit Stations

» Urban Panels

+ Veterinary Offices

Focus Budgets Wisely

Lifestyles
Behaviors
Demographics
Customized Creatives
Day Parting
Days of Week




GEOTARGETING WITH MOBILE

Deliver Messaging to Your Constituents

Sample Campaign Details

Geofencing

Find potential customers in strategically targeted locations with geofencing. Share your message with users who
are in the right place at the right time. Set a virtual radius around a specific location and deliver your ad to users
on their mobile devices when they enter the target area.

ove rview Locations: 2 | Geofence Locations: 1

Combine out-of-home and online for
maximum return on investment. According
to Nielson, out-of-home media continues to
deliver more online activity per ad dollar
spent compared to television, radio, and
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mecpageocay.com
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Monitor complete campaign performance with 24/7 access to the Analytics Dashboard. View & analyze relevant reporting
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Creative

Our ads look amazing across all platforms.

Keyword Targeting

SIGN
UP

for Our

With Keyword Targeting, we serve
your display or video ad to people
visiting web pages containing one of

your keywords. Use keywords that
are relevant to your product or
service to help you connect your
campaigns to potential customers
based on what they are reading or GREAT
REAL ESTATE
browsing. vty

CONTACT US

® Build Your Custom
Keyword List

® Apply it to Display
or Pre Roll
Campaigns

——
Near Real Time Reporting
Campaign URL to Details Above



